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Purpose: The primary objective of this study is to
investigate the impact of entrepreneurial ecology on
entrepreneurial behaviour and capabilities. Design/
Methodology and Approach: Data was collected from
Chinese students studying in various universities and
colleges in China. The data was collected using a
combination of research methods. A survey
questionnaire was employed to collect quantitative
data, while interviews were conducted to gather
qualitative data. The data was analysed using SPSS.
Findings: The study's findings indicate that
entrepreneurial culture and its dimensions have a
significant impact on entrepreneurial behaviours and
capabilities. The present research confirms the
proposed mediating role. Implications: This study

contributes to the existing body of knowledge by empirically examining the mediating role of
entrepreneurial ability in the relationship between culture and behaviour. This research contributes to
the limited studies conducted in the context of academia on entrepreneurship and culture.
Originality: This study aims to investigate the preferences for entrepreneurial behaviour and
capabilities among Chinese students. The participants have expressed their preferences regarding
spiritualism, institutional support, and leadership ability, which necessitates a study to examine the
impact of these factors on their entrepreneurial behaviour.
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Introduction

The shift towards entrepreneurship and innovation in Chinese society can be attributed
to the global transition towards a knowledge-based economy (Liu et al., 2017). Another
reason for this is the strategic need to cultivate entrepreneurial talent, which is crucial for
sustaining economic growth in the country. Furthermore, it holds significant importance
for the technological progress of China. The Chinese nation places great emphasis on the
creation of economic value from scientific research, as evidenced by its innovation-driven
strategy (Li et al., 2020). China's approach is based on the synergy between educational
reform and policy support.

It is widely recognised that entrepreneurship plays a crucial role in driving economic
development at a global level. The growth and progress of the economy are greatly
influenced by the entrepreneurs of a country (Urbano et al., 2020). Thus, it is crucial to offer
entrepreneurial education to the population of the country in order to alleviate poverty
within the nation. Researchers have placed significant emphasis on the factor of
entrepreneurship for a similar reason (Wu et al., 2022). It is crucial for a nation to establish
an environment that fosters entrepreneurial spirit among its citizens. The significance of
this aspect is recognised by China. They have implemented various measures to promote
entrepreneurship at the institutional level.

In higher education institutions, entrepreneurship education is seen as a way to
evaluate students' capacity to identify and capitalise on opportunities in their surroundings
(Turner & Gianiodis, 2018). Later, these abilities are transformed into successful and
valuable enterprises. It demonstrates a proactive approach to addressing the challenges of
job creation and poverty reduction at the national level (OGBARI, 2023). Entrepreneurial
abilities are highly valued for their capacity to launch successful and competitive ventures
in the marketplace.

Research plays a crucial role in shaping the direction of entrepreneurship. Previous
research has extensively examined the impact of educational programmes on individuals'
ability to succeed as entrepreneurs. Several studies have highlighted the significant impact
of entrepreneurial education on the success of ventures. These studies highlighted the
significance of entrepreneurial education in fostering a thriving entrepreneurial ecosystem
(Elnadi & Gheith, 2021). Some of those studies have also conducted comparative analysis
of universities in various geographical regions. In their study, Badri and Hachicha (2019)
emphasised the various factors that influence a student's decision to pursue
entrepreneurship as a subject.

Question these advancements Institutes offering education in the field of
entrepreneurship face several challenges. These organisations should update their
education system to align with the global economy (Mico & Cungu, 2023). There has been
a growing focus on entrepreneurship education among scholars, with the aim of enhancing
students' competency and skills. The environment is crucial for enhancing entrepreneurial
education among students (Valencia-Arias et al., 2022). Therefore, it is crucial for
educational institutions to prioritise the development of an entrepreneurial environment
in order to cultivate the entrepreneurial spirit among students.

Additionally, the role of culture in fostering entrepreneurship education among
students cannot be underestimated (Boldureanu et al., 2020). Culture serves as a concrete
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link between different societies and their histories. These factors greatly influence human
behaviour. Culture plays a significant role in shaping societal norms and influencing the
mindset of students. The culture also has a positive impact on the skills and competency of
the students (Bonesso et al., 2018). The culture of the institution greatly influences the
educational environment and student experience in terms of learning. Culture plays a
significant role in the ethical development and inner growth of students, which in turn
impacts their entrepreneurial capabilities. The aim of this study is to investigate the impact
of the culture and dimensions of entrepreneurial ecology on the behaviour and capabilities
of students studying in Chinese educational institutes.

Literature Review

Material Culture and Entrepreneurial Ability

In literature, material status is often described as the physical aspect of society. It
signifies the entities that are altered or created by individuals Mclver (2016). This object is
surrounded by a group of individuals who are part of a community and influences people's
attitudes as well. The material culture factor of the entrepreneurial culture has a favourable
impact on entrepreneurial ability, as highlighted by Ruiz (2021). The influence of material
culture in the context of universities is highly significant. Incubators and spaces are key
elements of the material culture found in universities. If students are able to access these
places, it will greatly enhance their ability to carry out projects related to innovation. Their
entrepreneurial ability will be enhanced as a result. Scientists have highlighted the
significance of the environment in fostering entrepreneurship. It is widely recognised that
fostering entrepreneurial abilities among students plays a crucial role in their
development. In a study conducted by Spigel (2017), it was found that material culture has
a significant impact on the entrepreneurial abilities of students. This research provides
empirical evidence to support this claim.

Material Culture and Entrepreneurial Behaviour

There is a significant correlation between material culture and the behaviour of
entrepreneurship students, including their dehydration levels. The material culture of
university spaces plays a crucial role in facilitating students. Osorio et al. (2017)
emphasised that educational institutions support entrepreneurial activity at the university
level. The studies conducted by Mukesh and Rajasekharan Pillai (2020) and Acs et al. (2018)
highlight the significance of culture in enhancing entrepreneurial capabilities. The material
status of universities has a significant impact on the promotion of entrepreneurial ventures.
The material culture has a positive influence on student behaviour. Spigel (2017).

Behavioural Culture and Entrepreneurial Ability

Behavioural culture plays integral role to shape the practices, values, norms and
behaviour of the individuals within a society or a group. It influences the way a person
interacts with others and responds to the external factors (Khadhraoui et al., 2016). The
study by Morris et al. (2017) revealed that there exists positive as well as significant effect
of behavioural culture on the entrepreneurial ability. Different behavioural practices take
place within the ecosystem of the education. These behavioural practices involve
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workshops and competitions focused on entrepreneurship. Thus, Kiradoo (2021)
recommended that managers adopt a competency-based approach to influence the
entrepreneurial behaviour of students. In a recent study conducted by Lv et al. (2021), it
was found that there is strong empirical evidence supporting the impact of entrepreneurial
culture on entrepreneurial ability. These knowledge behaviours have a significant impact
on the students' academic knowledge.

Behavioural Culture and Entrepreneurial Behaviour

The behavioural culture factor is crucial in shaping the entrepreneurial behaviour of
students. The entrepreneurial activities within universities mirror the students'
behavioural culture. The students' active engagement with their education system and
university is evident. These factors have a significant impact on the entrepreneurial actions
of the students (Lv et al., 2021). In a recent study conducted by Idi and Germinah (2022),
an empirical investigation was carried out to analyse the impact of behavioural culture on
entrepreneurial behaviour. They discussed the beneficial impact of financial behaviour on
entrepreneurship education. The study conducted by Lin et al. (2023) demonstrated the
beneficial effects of behavioural culture on the entrepreneurial behaviour of students,
leading to an enhancement of their entrepreneurial capabilities and intentions. Based on
these findings, the behavioural culture within the education system plays a crucial role in
promoting entrepreneurial education.

Institutional Culture and Entrepreneurial Ability

The institutional culture refers to the social system that is established within an
organisation to ensure its survival and ability to adapt. The culture's characteristics greatly
influence the behaviour, thinking patterns, habits, and beliefs of individuals within a
society (Ayob, 2021b). The culture within an institution has the power to influence the
actions and mindsets of its members. The university's culture fosters an environment
where students are encouraged to take risks and embrace innovation, which in turn
cultivates an entrepreneurial spirit (Ayob, 2021a). Conversely, a culture that prioritises
hierarchy can have a detrimental impact on entrepreneurship. Emphasising short term
goals, being cautious about risks, and having excessive bureaucracy can hinder
experimentation and innovative thinking. Students in academic institutions often
experience a sense of apprehension when it comes to the possibility of not meeting their
expectations. However, students studying in supportive institutes tend to have a stronger
inclination towards developing their entrepreneurial skills. The study conducted by
Bienkowska et al. (2016) found that the institutional culture has a positive impact on the
entrepreneurial ability of students.

Institutional Culture and Entrepreneurial Behaviour

Past studies have examined the correlation between the culture of institutions and the
entrepreneurial behaviour of students. There is a reported positive association between the
entrepreneurial behaviour of students and the culture of their educational institutes. The
support mechanism and policies of the institutes are crucial in fostering entrepreneurship
among students. The study by Elnadi et al. (2021) explores the significance of fostering a
culture that promotes innovation and entrepreneurial education. However, the study
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conducted by Wang et al. (2021) shed light on the entrepreneurial ecosystems found within
various universities. Additionally, they explored the role that institutes play in supporting
entrepreneurial activities. The research conducted by Mukesh et al. (2020) and
Magomedova et al. (2023) highlights the significant impact of institutional culture on
fostering entrepreneurial behaviour.

Spiritual Culture; Entrepreneurial Ability and Entrepreneurial Behavior

In literature, spiritual culture is often portrayed as the embodiment of an individual's
religious beliefs, which greatly influence their practices, values, and overall beliefs. The
cultural aspect of spirituality greatly influences an individual's entrepreneurial aptitude.
The culture within higher education institutes is centered around attitudes, values, and
ethos related to entrepreneurship. It greatly influences the students' ability and motivation
when it comes to their entrepreneurial endeavors. Researchers have emphasized the
significance of entrepreneurial competencies and highlighted the role of spiritual culture
in fostering these skills. A recent study by Ganzin et al. (2020) further supports this
connection between spirituality and entrepreneurship. The study conducted by Dwi et al.
(2024) focused on the relationship between spiritual culture and entrepreneurial ability,
highlighting a positive association between the two.

In previous studies, a correlation was found between the spiritual culture and
behaviour of students studying entrepreneurship (Segaf, 2022). A recent study conducted
by Mavlutova et al. (2019) found that having an entrepreneurial mindset can greatly impact
the innovation capabilities of students. In addition, Kritikos (2022) uncovered the impact
of spiritual culture on the development of entrepreneurial behaviour among students.

Mediating Factors

Entrepreneurial Intention and Entrepreneurial Behavior

Past studies have highlighted a strong correlation between entrepreneurial intention
and entrepreneurial behaviour. Perceived as the initial crucial step, intention plays a vital
role in captivating students' interest in entrepreneurship activities and fostering a change
in their entrepreneurial behaviour (Adekiya & Ibrahim, 2016). The study conducted by Cao
et al. (2022) emphasised the significance of entrepreneurship intention in the
entrepreneurial process. Some previous studies have also highlighted the importance of
having an intention to pursue entrepreneurial activities (Kusumawijaya, 2020). In a recent
study conducted by (Lihua, 2022), it was found that there is a strong correlation between
entrepreneurial intention and entrepreneurial behaviour. The results indicate a significant
positive effect of entrepreneurial intention on the actions and decisions of individuals.

Entrepreneurial Cultural Ecology and Entrepreneurial Ability

The success of students' entrepreneurial endeavours is greatly influenced by the
entrepreneurial environment, which plays a crucial role in fostering resilience, risk-taking,
and innovation among individuals. Cultures that prioritise entrepreneurial activities often
emphasise the importance of mentorship, networking, and providing access to resources.
It is crucial to note the significant impact that academic pursuits have on enhancing
individuals' confidence and skills (Dye, 2019). The student's tolerance level is influenced
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by the social attitude. The structure of the educational policy and systems encourages the
development of entrepreneurial skills and mindset among individuals. In a recent study
conducted by Jovanovic et al. (2018), it was found that entrepreneurial ecology has a
noteworthy impact on the abilities and attitude of students.

Entrepreneurial Cultural Ecology and Entrepreneurial Behaviour

The friends and families of the students play a significant role in shaping the culture.
These factors play a crucial role in shaping an individual's behaviour. Several studies in
the past have examined how ecology influences an individual's entrepreneurial behaviour.
A culture that encourages and rewards risk-taking and innovation is more likely to foster
entrepreneurial behaviour in individuals (Clevenger & Miao, 2022). An educational system
that prioritises problem solving and creativity fosters the development of entrepreneurial
skills in individuals. Therefore, the entrepreneurial behaviour is encouraged by the cultural
ecology that surrounds it (Celikkol et al., 2019).

Entrepreneurial Ability and Entrepreneurial Behaviour

The students' attitude towards entrepreneurship is influenced by their entrepreneurial
skills. The students consistently cultivate a habit of making decisions based on their
entrepreneurial abilities. It empowers individuals to efficiently find resources, create
strategic plans, and recognise available opportunities. These factors contribute to a culture
of innovation and proactive behaviour (Svotwa et al., 2022). Having the skill to assess risk
is crucial for attaining success in the business world. In addition, the development of
entrepreneurship skills can greatly contribute to improving team building and leadership
abilities. The study conducted by Adeel et al. (2023) emphasised the significant impact of
entrepreneurial ability on shaping the behaviour of students in a positive manner.

Communication Ability and Entrepreneurial Behaviour

Effective communication forms the foundation of human relationships. Displaying
various affirming gestures has a significant influence on an individual's social connections.
Researchers have extensively examined human communication as a fundamental aspect of
the entrepreneurship process across various fields (Parhankangas & Darics, 2022). Thus, it
is crucial for individuals to enhance their communication skills in order to effectively
influence entrepreneurial behaviour (Kusuma et al., 2019). A study conducted by Odewale
et al. (2019) found that communication has a positive impact on the entrepreneurial
behaviour of students.

Leadership Ability and Entrepreneurial Behaviour

The study of leadership in literature has consistently emphasised its influential role in
shaping behaviour. Similarly, research has indicated that the leadership abilities of an
individual have a substantial influence on their entrepreneurial behaviour. Being a leader
involves more than just giving instructions to others. Indeed, a leader plays a crucial role
in shaping the capacity and fostering innovation within individuals. They play a crucial
role in the development of traits, enabling individuals to overcome various challenges.
Developing entrepreneurial capability among students is a fundamental responsibility of
a leader in an academic setting. In addition, the study conducted by Man et al. (2008)
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highlighted the significant impact of leaders on the development of entrepreneurial
competencies among students. In a recent study conducted by Mukesh et al. (2020), it was
found that there is a positive correlation between leadership ability among students and
their entrepreneurial behaviour.

Innovation Ability and Entrepreneurial Behaviour

The individual's ability to innovate fosters the capacity to create novel methods,
products, and ideas. Here are the fundamental principles of entrepreneurship. The capacity
for innovation is fostered within individuals, enabling them to effectively differentiate
between distinct value propositions (Lounsbury et al., 2021). Prior research has highlighted
the significance of innovation in influencing entrepreneurial behaviour. They suggested
that innovation is crucial for fostering entrepreneurial behaviour. In addition, various
studies have shown a clear connection between innovation capabilities and entrepreneurial
behaviour, highlighting the positive and significant impact of innovation ability on
entrepreneurial behaviour (Gundolf et al., 2017).

Mediating Roles

The students' inclination towards entrepreneurship is influenced by various
environmental factors and cultural disparities. In addition, the cultural environment of the
institute also has a significant impact on fostering the entrepreneurial skills of the students.
The supportive culture fosters an environment where students are encouraged to think
outside the box and take risks. An individual is driven to seize the opportunities based on
their entrepreneurial intention (Bhatta et al., 2024).

Likewise, the study conducted by Mukhtar et al. (2021) highlights the significance of
material culture in fostering entrepreneurial skills among students. In addition, the
students' entrepreneurial behaviour is directly influenced by their entrepreneurial ability.
The practices and behaviours are fostered by the infrastructure of the universities and
initiatives launched to support the entrepreneurial spirit of the students (Sancho et al.,
2022). Additionally, the cultivation of spiritual culture plays a crucial role in instilling a
proactive attitude among students towards entrepreneurship. (Adu et al., 2020).

Furthermore, the culture of the students has an impact on their academic performance.
The friends and family members play a significant role in the student's culture. Having a
deep understanding of culture can greatly enhance one's ability to communicate
effectively. The behaviour of an individual is positively influenced by their communication
skills. Networking and communication play a crucial role in the success of entrepreneurs,
as highlighted by Pakura et al. (2020). Additionally, the student's leadership ability can be
influenced by the cultural environment. Having a strong support system of family
members and friends is crucial for developing leadership skills in the future. In addition,
the role models and leaders foster a sense of entrepreneurial behaviour among students
(Fauzi et al., 2021). Ultimately, the culture of the institute, including its spiritual, material,
and institutional aspects, plays a crucial role in shaping the students' ability to innovate
(Sorenson, 2024).

On the basis of above discussion, we hypothesize that

H1: Entrepreneurial cultural ecology impacts entrepreneurial behaviour.
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H1a: Material culture impacts entrepreneurial behaviour.

H1b: Behavioural culture impacts entrepreneurial behaviour.

Hic: Institutional culture impacts entrepreneurial behaviour.

H1d: Spiritual culture impacts entrepreneurial behaviour.

H2: Entrepreneurial cultural ecology impacts entrepreneurial ability.

H2a: Material culture impacts entrepreneurial ability.

H2b: Behavioural culture impacts entrepreneurial ability.

H2c: Institutional culture impacts entrepreneurial ability.

H2d: Spiritual culture impacts entrepreneurial ability.

HB3: Entrepreneurial ability impacts entrepreneurial behaviour.

H3a: Entrepreneurial intention impacts entrepreneurial behaviour.

H3b: Communication ability impacts entrepreneurial behaviour.

H3c: Leadership ability impacts entrepreneurial behaviour.

H3d: Innovation ability impacts entrepreneurial behaviour.

H4: Entrepreneurial ability mediates between cultural ecology and behaviour.
H4a: Entrepreneurial intention mediates between cultural ecology and behaviour.
H4b: Communication ability mediates between cultural ecology and behaviour.
H4c: Leadership ability mediates between cultural ecology and behaviour.
H4d: Innovation ability mediates between cultural ecology and behaviour.

Entrepreneurial

Cultural Ecology
H2 Ha
i Entrepreneurial Mediating
Ability Factors
H3
4

\ Entrepreneurial

Behavior

Figure 1: Conceptual Model.

Methodology

The methodology section of the research holds significant importance in validating the
proposed hypothesis of the study. It is crucial to analyse and gather the data. The primary
focus of this research is to investigate how the cultural ecosystem of entrepreneurship
impacts the capabilities and entrepreneurial behaviour within China's higher education
sector. Thus, this study utilised a combination of quantitative and qualitative methods to

achieve its research goals.
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Research Design

The research design of the present study incorporates both quantitative and qualitative
analysis through the use of mixed methods.

Sample Selection

This study collected data from students enrolled in various colleges and universities in
China. To reach the respondents of the study, this study utilised purposive sampling technique.

Data Collection

Quantitative and Qualitative Data Collection

The data is gathered from the participants through a structured questionnaire. The
questionnaires were created to collect data on aspects related to entrepreneurship, such as
behaviour, capabilities, and the cultural ecosystem surrounding it. A structured
questionnaire was distributed to students studying entrepreneurship in selected higher
education institutions. The questionnaire was created using a 5-point Likert scale. We
distributed a total of 515 questionnaires among students and received back 491 completed
questionnaires from the respondents. In addition, the students also provided qualitative
data. The primary objective of the interviews was to collect comprehensive responses from
the students. The qualitative data enhanced the findings of the quantitative data, resulting
in more widely applicable and credible results.

Data Analysis

Analysing the quantitative data involved the use of statistical software, specifically
SPSS. In order to achieve this objective, the present study utilised the Pearson correlation
coefficient technique to analyse the quantitative data collected from the respondents. In
addition, regression analysis was also conducted for this purpose. Furthermore, a thematic
analysis was performed to qualitatively analyse the data. This method entailed the coding
of the recurring themes that emerged from the interviews conducted with the students.

Table 1
Correlation Matrix for Study Variables
Variables 1 2 3 4 5
1. Material Culture 1
2. Behavioral Culture 0.72%* 1
3. Institutional Culture 0.65**  0.78** 1
4. Spiritual Culture 0.59**  0.69**  0.74** 1
5. Entrepreneurial Ability 0.81** 0.83**  0.85**  0.80** 1
6. Entrepreneurial Behavior 0.75** 0.77** 0.79* 0.73*  0.90**

Note: **p < 0.01

The correlation matrix of the current study is presented in Table 1, illustrating the relationships
among the variables under investigation. The statistical findings indicate a positive correlation
between material culture and all variables of the study. The correlation values range from 0.50 to
0.81, indicating a strong connection between the variables. However, behavioural culture is closely
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linked to both spiritual culture and institutional culture, with correlation values of 0.69 and 0.78
respectively. Similarly, there is a significant relationship between institutional culture and spiritual
culture, with a correlation value of 0.74. Ultimately, there is a strong correlation, ranging from 0.80
to 0.85, between entrepreneurial ability and cultural dimensions. The findings indicate a strong
correlation between entrepreneurial ability and cultural context.

Table 2
Confirmatory Factor Analysis (CFA) Loadings
Factor Item Loading
Material Culture ﬁg; 8;3
Behavioral Culture gg; 82:15
Institutional Culture igi ggg
Spiritual Culture ggé ggg
Entrepreneurial Ability Eié 832
Entrepreneurial Behavior EE; 823

Note: All loadings are significant at p < 0.001.

Table 2 presents the results of the confirmatory factor analysis conducted on all variables
and their corresponding items in the study. The observed loadings are statistically significant at
a significance level of P<0.001. The factor loadings of items related to material culture range
from 0.70 to 0.79. The factor loading of items associated with behavioural culture ranged from
0.81 to 0.83, indicating acceptable factor loading. In addition, the items of institutional culture
have factor loadings of 0.85 and 0.88, indicating that these items are acceptable at this end as
well. The items of spiritual culture have an acceptable loading range of 0.80 to 0.82. The items
of entrepreneurial behaviour and entrepreneurial ability exhibited factor loadings ranging from
0.87 to 0.92, indicating that these items are suitable for further analysis.

Table 3
Structural Equation Modelling (SEM) Path Coefficients
Path Coefficient Std. Error CR P Value

Material Culture — Ent. Ability 0.25 0.05 5.00 <0.001
Behavioral Culture — Ent. Ability 0.30 0.04 750 <0.001
Institutional Culture — Ent. Ability 0.35 0.05 7.00 <0.001
Spiritual Culture — Ent. Ability 0.20 0.05 4.00 <0.001
Ent. Ability — Ent. Behavior 0.45 0.03 15.00 <0.001

Note: CR = Critical Ratio for significance testing. All paths are significant.

Table 3 presents the structural equation modelling results, specifically the path
coefficients. The statement describes the representation of the relationship between the
variables being examined in the study. The Beta values indicate both the strength and
direction of the variable. The culture factor exhibits a positive coefficient ranging from 0.20
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to 0.35. The relationship between entrepreneurial ability and the variable has a P value of
less than 0.001, indicating a significant relationship. The results indicate that all cultural
dimensions have a significant impact on entrepreneurial ability. The Beta value of
entrepreneurial ability is 0.45, and its P value with entrepreneurial behaviour is less than
0.001, indicating a significant relationship between the variables.

Table 4

Huypothesis Test Results with P-Value, CR, and Beta

Hypothesis . Test P-
ID Hypothesis Statement Outcome Value CR Beta
1 Entrepreneurial cultural ecology impacts Supported <0.001 4.560.62

entrepreneurial behavior.

Hila Material culture impacts entrepreneurial behavior. Supported <0.001 3.950.58
Hib Behavioral culture impacts entrepreneurial behavior. Supported <0.001 4.120.61
Hlc  Institutional culture impacts entrepreneurial behavior. Supported <0.001 3.88 0.59
Hid Spiritual culture impacts entrepreneurial behavior. Supported <0.001 4.03 0.60
H2 Entreprezi‘tf;;iit“ﬁieéﬁ‘i’g mpacts gy pported <0.001 5.220.65

H2a Material culture impacts entrepreneurial ability. ~ Supported <0.001 4.77 0.63
H2b Behavioral culture impacts entrepreneurial ability. Supported <0.001 4.89 0.64
H2c Institutional culture impacts entrepreneurial ability. Supported <0.001 4.66 0.62

H2d Spiritual culture impacts entrepreneurial ability. ~ Supported <0.001 4.81 0.63

H3 Entrepreneurial ability 1mpacts entrepreneurial Supported <0.001 6.33 0.67
behavior.

H3a Entrepreneurial intention 1'mpacts entrepreneurial Supported <0.001 5.78 0.66
behavior.

H3b Communication ability 1mpacts entrepreneurial Supported <0.001 5.840.66
behavior.

H3c Leadership ability impacts entrepreneurial behavior. Supported <0.001 5.92 0.67
H3d Innovation ability impacts entrepreneurial behavior. Supported <0.001 5.69 0.65
Ha Entrepreneurial ability mediates 'between cultural Supported <0.001 5.470.64
ecology and behavior.
Entrepreneurial intention mediates between cultural
ecology and behavior.
Communication ability mediates between cultural
ecology and behavior.
Leadership ability mediates between cultural ecology
and behavior.
Innovation ability mediates between cultural ecology
and behavior.

H4a Supported <0.001 5.11 0.63

H4b Supported <0.001 5.35 0.64
H4c Supported <0.001 5.22 0.63

H4d Supported <0.001 5.27 0.64

The results of the study indicate significant relationships among the variables under
investigation. The hypothesis has a CR value ranging from 3.88 to 5.22. The values
demonstrate support for the proposed hypothesis. The study's beta values range from 0.58
to 0.67, indicating the strength and direction of the relationship. The relationship proposed
earlier is considered to be statistically significant with a P value of less than 0.001. The
statistical data demonstrates a significant relationship between all cultural factors and
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entrepreneurial behaviour, thus supporting the proposed hypothesis. Furthermore, there
is a significant positive relationship between entrepreneurial ability and entrepreneurial
behaviour, with a CR value of 6.33 and a P value of less than 0.001, providing support for
the hypothesis. The mediating variables have statistically significant P values (<0.001),
indicating their role as mediators.

Entrepreneurial
Cultural Ecology

H2: B=0.65 H: B=0.64

4 4

Entrepreneurial -
H1: B=0.62 Ability Mediating Factors

H3: B=0.67

{

\ Entrepreneurial

Behavior

Figure 2: Hypotheses Results.

Discussion

The main objective of the present study was to examine the effect of entrepreneurial
cultural ecology on entrepreneurial behavior through mediation of entrepreneurial ability.
The data of the study was gathered from students if colleges and universities from China.
The analysis of the study was based on quantitative and qualitative aspects. The findings
of the study revealed that entrepreneurial culture and its factors have significant effect on
entrepreneurial ability. These results are in line with the findings of Ruiz (2021) as well
who revealed same findings in their study. There can be a number of reasons for these
findings in the present context. The possible reason for these findings is that the supportive
culture by the institutes positively shapes entrepreneurial culture within the institute.
Educational institutions that promote innovation and risk-taking among students play a
crucial role in fostering an entrepreneurial culture. The material culture, behavioural
culture, spiritual culture, and institutional culture of the institute have a significant positive
effect on the entrepreneurial behaviour of the students. According to the respondents, the
presence of infrastructure as a form of material culture serves as a motivation for studying
entrepreneurship and taking risks. Furthermore, the incorporation of religious teachings
and spiritualism is crucial in fostering entrepreneurial behaviour. These students may be
inclined to initiate their own business and embrace risk-taking in the future.
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The entrepreneurial behaviour of students is positively influenced by the entrepreneurial
culture and its dimensions. The present findings align with those reported by Lin et al. (2023) in
previous research. The study participants expressed the view that cultural factors of students
play a crucial role in shaping their behaviour. The students' attitude is influenced by spiritual,
institutional, and material culture. Students are more likely to engage in investment and risk-
taking behaviours when they receive encouragement from their friends and family.
Furthermore, the infrastructure and support provided by the university play a crucial role in
shaping individuals' behaviour. The study's findings indicate that the university's initiatives
effectively promote students' development of entrepreneurial attitudes and behaviours. The
curricula facilitate students' comprehension of entrepreneurship and encourage their active
involvement in the innovation process.

The study's findings provide evidence that there is a strong connection between
entrepreneurial intention and entrepreneurial behaviour. Having a clear intention is
essential for guiding our actions. Similarly, in this case, individuals who are interested in
starting a new venture tend to exhibit positive behaviour towards entrepreneurship.
Similarly, individuals with strong communication abilities tend to excel in the business
world. They have the ability to effectively communicate business-related matters to
stakeholders. In addition, the study's participants strongly believe that leadership plays a
crucial role in influencing the entrepreneurial behaviour of students enrolled in Chinese
universities. Since leaders serve as role models, students often look up to them and emulate
their behaviour. Thus, they are strongly motivated to embark on their own business
endeavour with the guidance of experienced individuals.

Conclusion

This study examines the impact of entrepreneurial abilities and culture on student
attitudes towards entrepreneurship by surveying a group of Chinese students. In order to
achieve our objective, we decided to use a mixed method approach. The quantitative data
was analysed using SPSS through the application of regression and correlation techniques.
The qualitative data was analysed through thematic analysis, focusing on the recurring
themes that emerged from the interviews with the participants. There are limited
conclusions that can be derived from the study's findings.

The study's findings emphasise the importance of fostering an entrepreneurial cultural
ecology to enhance the entrepreneurial behaviour of students. The findings of the study
indicate that it is crucial for universities to provide support to students, enabling them to
develop a mindset that embraces taking risks in their future endeavours. Universities
should focus on fostering a well-rounded environment that enhances students' behaviour
through spiritual, institutional, and material aspects. The research findings highlight the
importance of entrepreneurial capabilities in shaping the behaviour of students. It is crucial
for universities and other institutions to prioritise the development of students' knowledge
and skills, enabling them to pursue entrepreneurship.

The research findings further validate the significance of material culture in enhancing
students' capabilities and behaviour in relation to entrepreneurship. These findings
indicate the importance of institutions prioritising the creation of spaces and infrastructure
that foster and encourage entrepreneurial activities and behaviour among students.
Additionally, it is important for educators to prioritise spiritual activities and assume
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leadership roles. This will allow students to be inspired by their role models and cultivate
the desire to pursue their own ventures in the future. These activities can greatly contribute
to fostering a mindset of innovation and risk-taking among students.

Implications, Limitations and Future Directions

There are several constraints in the current study. The sample selected for this study consists
of students enrolled in universities and colleges in China. It is recommended that a sample for
a future study of the same nature could be selected from either colleges or universities.
However, the R square value of the results indicates that there may be additional variables that
could enhance the influence of the independent variables on the outcome variables. In addition,
this study employed a combination of research methods to gather and analyse the data. In order
to gain a more comprehensive understanding of the respondents' opinions, future studies may
opt for a qualitative approach exclusively. Ultimately, the study utilises SPSS as the tool for
conducting quantitative analysis. In the future, researchers may choose to utilise advanced tools
such as smart PLS 4 or AMOS for their analysis needs.

This research has significant implications for both theory and practice. This study is one
of the first to examine the entrepreneurial ecology and its four dimensions as a predictor
in a single framework. In addition, this study addresses the lack of research on the
mediating effect of entrepreneurial ability. In addition, this study employed a combination
of research methods to achieve its goals. In previous studies, researchers have commonly
employed either quantitative or qualitative methods to examine the impact of various
factors on entrepreneurial behaviour. In this study, we aim to expand the existing literature
by examining how entrepreneurial ability and entrepreneurial cultural ecology influence
the entrepreneurial behaviour of students.

This research emphasises the importance of entrepreneurs enhancing their behaviour in
terms of managerial implications. The study's findings can be utilised by decision makers to
enhance the entrepreneurial behaviour of students. It is important to prioritise the spiritual
aspect, improve the institute's infrastructure, and enhance leadership qualities to enable
students to fully engage in entrepreneurial ventures. This study has the potential to make a
valuable contribution to enhancing job creation on a national scale. By fostering the growth
of new ventures, more employment opportunities can be generated for students.
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