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Abstract

Problem Statement: Since the 20th century up to present time, development
and change exist in intense form, all the systems reflecting the develop-
ments through emerging products that reflect their own ideas are found in
various developments. Mass media means have shown substantial devel-
opment in this system and have formed means which affect broad masses.
Cinema and television in particular, developing technique, speed, and
with its approach to reality, influence and manipulate the masses have
managed to become a strategic means of mass communication. Recently,
as a result of an increase in the number and rating of television, the con-
cept of ‘cultural media” has been suggested. Through different means and
channels of the media, intensive and rapid effects on the societies require a
conscious media literacy training of young people. In the narrative tech-
niques of cinema, from the point of content and form, the method of de-
veloping critical perspective on television passes through the knowledge
of cinema.

Purpose of the study: In short, the aim of this study is find out the effects of
television on children’s and young people’s behavior and consumption
reflexes.

Method: Quantitative data were collected and the scanning model was tak-
en as a basis of this study. With the help of this model, study employed “a
questionnaire designed to measure degree of the effects of image represen-
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tation shown in television on the primary education students from 6, 7
and 8 classes” developed in a PhD study by Canan Birsoy Altinkas.

Discussion and Conclusion: This study examines the relationship between
media literacy with critical thinking and cinema and gives insights of
some issues related to cinema and media literacy in terms of education in
the TRNC. Television which has come into prominence in recent years has
turned into cultural production tool by using fiction and narrative tech-
niques of cinema. Pros and cons of television audiences can be discussed
in a heated debate. Media literacy course intentions in aspect of critical
view will question invisible reality especially in student groups and in
general, should give insights in all facets of mass audience. Seriousness of
situation necessitates to involve media literacy course not only be across
the secondary school students, but for all individuals of all economic and
cultural levels, by taking into account important time for spending in front
of the screens.

Keywords: media culture, media literacy, cinema, television, critical think-
ing.

Introduction

The concept of "Global Village" by McLuhan is at the top of the most discussed
concepts of communication in the 21st century. This concept is created, by McLuhan
in the 1960s, to explain the rapid spread and transformation of the society into a
global village by the use of mass media means. According to this approach, the
world becomes a large village where people learn everything at once (Yilmaz, 2010).
Naturally, depending on the revolution in communication technology, it has expe-
rienced a significant increase in the number of buyers.

Beyond the types of up to this date created culture (folk, mass culture, prominent
culture), we are face to face with a different culture: Media Culture. So far known
"folk, popular, prominent” types of culture are replaced "media culture" hereafter. As
the name suggest, media culture is a culture created by media. Media culture uses
the actual as a raw material (Kocadas, 2005). In this regard, media is viewed as a ref-
lection of the actual culture and as a formation of it (Postman, 1996). As it can be seen
explicitly in these expressions, the most important feature of media culture is the
limitless power of hitting its mark all over the world. It eliminated geographical
boundaries with the power of technology and thus started deforming the unique cul-
tures of societies. With this aspect “media culture” is face to face to cultural imperial-
ism.

Even if media culture within the "visual media" is seen based upon rapid disse-
mination of knowledge and information, the spread of cultural degeneration and the
frenzy of consumption is considered to be negative. In the recent times, television is
ahead among the means of mass communication. With the developed technique and
its relative ‘reality” approach it turned into the most effective means of communica-



Eurasian Journal of Educational Research | 169

tion, after cinema. Taking into account the development stages of means of mass
communication and accessibility for individuals, nothing reached the power of tele-
vision, in particular, in a short time.

When mentioning “media” to American children, television comes first to their
mind. Majority of American children indicate they believe that they obtained politi-
cal knowledge more from television than from newspapers. Developed and widely-
used television in America has occupied an important part of life in a short period of
time. It made inroads into obtaining news, watching soap operas, following sport
games and watching comedies as well as brought about significant changes in me-
thods which increase knowledge and education (Dorr & Dale, 2000). When looked at
the rate of watching television not only in America but in many contemporary cha-
racterized countries of the world, it is beyond argument to say that television is the
most important means of mass communication. This is because television has in a
way radically changed and affected communication and art forms. In this way, it has
become the most important cultural production tool of our age (Ozkok, 1982).

Recently, despite the everyday increase of means of mass communication, when
looked at the rate of achieving broad masses television is still seen on top. According
to the study conducted at the center of Mediametrie by Eurodata TV Worldwide in
2010, the average of the rate of watching a television is detected to be 3 hours and 12
minutes. Based on these findings, TV as a means of mass communication continues
to be watched by very broad societies with a great interest in the world. It is possible
to say that TV inevitably affects the audience. It is important to mention some of the
negatives sides of television from the mass anaesthetizing up to various physical
problems. It must be said that television which doesn’t require the need to go out of
the house and as tool accessible for free is one of the means of mass communication
which can turn out to be dangerous.

According to Keanee (1991) television is perceived by the audience as means of
relaxation and entertainment. As another aim, it provides a feeling of being in the
events. Television, at this point, undertakes the task of “showing a way” for individ-
ual’s socialization process. It is possible to say that, approximately all of the pro-
grams like (entertainment, news, films, documentaries) in the television use decora-
tion, light, angles of the camera, visual effects, music, actors, costumes in a very effec-
tive way. It is likely to see the designed reality by naked eye among TV programs
which express the reality in an intense form even in the news with cinematic mean-
ing techniques. Taking into account individuals who read news, characteristics carry-
ing trust and respect for society (old age, specifically male, charismatic illusion, etc.)
to the preferences of acting, effective and warm color choices (generally speed, flash-
es, hot developments to evoke shades of red) is a planned preference for the creation
of the ‘reality’ concept. Due to these characteristics, television is perceived as a
means entertainment and relaxation manner for the audience.

Definitely, television is important in terms of multivocality, interacting public,
free press, support of civilian living, contribution of democratic development, human
rights and many more with regard to positive effects and construction of reality;
however, it is dangerous as long as critical thinking is not internalized (Kasap, 2005).
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Television turns the audience who are alike into a concrete condition in the similar
levels because it possesses ability to make someone believe in what is shown. It is
impossible for the audience to cling as it evokes a sense of ultimate reality (Keane,
1991). It is likely to say that nowadays what is shown in broad mass of television
screens is accepted as right and true. News that are out of screens are not taken as
right, however, news shown in the screens are taken for granted.

It is the whole displacement of consumer understanding and the most explicit ef-
fect on the masses through the media culture of television (Baudrillard, 1997). From
this point, as in the periodicals (newspapers and magazines) the consumption of ci-
nema and television of the most effective means of visual media; it can be said that it
aims to make it perceive as prior methods of being different, obtaining position. It
takes decisions starting from where to go, decorations to apply, with what and where
to have entertainment, where to spend holidays, which book to read, to where to sit.
Even, not only that, it has started to decide the ways we behave in in public and dif-
ferent settings. It gained the confidence and sympathy of the masses in a mass media
star (server, the actress and actor, athlete, author, politician, etc.) within screen in fas-
cinating wealth transfer, encouraged and influenced the audience to consume (Ra-
monet, 2000). As a summary, television brought not only created fiction reality, con-
sumption and preferences but at the same time, vital choices and even orient choices
related to higher stages of future (which party to vote for, which system to be con-
trolled by etc.).

Determining consumption and behavior reflexes, undoubtedly the two most im-
portant weapons of television are image and myth (Ramonet, 2000; Rigel 1994). For
example, in the TV news, transformed role of the reporter is very different from the
reflected one. In the first stage, the first represented image of the reporter is the factor
that takes us to the world (of the news). Outfit or appearance, hair of the speaker
which gives confidence for the audience is important. According to Bennet (2000),
important characters (images) of the television channels are very important in the
sense that in a short period of time there may be common activities with broad
masses. “Kurtlar Vadisi” series can be given as an example in which Necati Sasmaz
playing the main role, is greeted as a president wherever he goes. It can be said that
many characters are internalized and identified by the society with the characters of
a wide range masses. Cakir's (Oktay Kaynarca) death with the society’s general
mourning mood folds and in this process the transformation of national media to the
main problem is still in the memory. Experienced pain and the loss of this imagery
hero (Cakur) are so big that in several parts of the countries believable funerals were
held for this imagery hero (actor).

One of the methods of re-establishing and moving dynamism of life into televi-
sion screens is based on the use of mythology. From the point of mythology data, it is
not possible to ignore the dominance of icons in our society. We are crashing into the
space with icon tools. Our denial, absence or presence with icon tools can be revealed
(Ugur, 1991).

To sum up, it is possible to say that it moves with the perspective of examining
the development of aesthetic techniques of the cinema and analyzing adventures

which can be developed based on the critical view on media (Abisel, 2006; Adarur,
2006; Ertan, 2011). It is shaped within a structure of the whole, characteristics of tele-
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vision techniques (angels of camera, music, light, decoration) and body language to-
gether with such basic concepts as myth and image in the television affecting broad
masses, notably children and young generation. It is essential to take under control
dangerous areas which manipulate the audience (children and youth) and the stream
of (relaxation and relief) which brings simulative relief, with critical media education
(media literacy).

Effects of Television on Children and Importance of Media Literacy

Television by using visual effect and effective music, affects children at the early
period (for example, good-bad conflict and attractive violence in cartoons). Televi-
sion simplifies learning and its visual art attracts the attention children. However,
creativity is prevented when children frequently watch television. It is only possible
to effectively education children about television by the right instruction and logical
restriction of grown up people.

According to the research study conducted by the RTUK Department of Public
Opinion and Media Research (2003), children watch television 3 hours and 42 mi-
nutes per day. Particularly, it is known that children at the age range of 0 to 6 who
are not yet connected to social environment usually stay head to head with television
from morning until evening. In the light of this knowledge, it is necessary to examine
the effects of television on children under certain headings (Fischer, 2005):

1) Effects on behavior: recently, means of media have been perceived by adults
as baby-sitters. Watching a television is even used as a reason to reward a
well-behaved child. Adults use television as an entertainment for children
and as this continues for an extended time such health problems as obesity,
attention deficiency hyperactivity disorder.

2) Effects on individuality of consumption society: Advertisements, especially
music videos have influenced children with movement and effects. Children
who are left under visual effects and music effects of television have interna-
lized to own the illustrated product showing how to achieve the way in life.
As future consumers, children are important masses in this regard (Kaya and
Tuna, 2008). It is seen that global media actors produce planned popular cul-
ture and commercialize products as tools.

3) Effects on gender roles and perception of the self: it is observed that children
form ideal types related to how male or female have to be by means of de-
scribed gender roles in cartoon films.

4) Effects on the relationship built with parents: Children who grow up with
media adjust by internalizing the relationship of parents idealized in life.

5) Effects on violence education: fnan and Bayindir (2009) put forward that
children are negatively affected by the violence scenes shown on the televi-
sion (punching, teaching the use of knife or gun shooting). Particularly, it is
known that appealing violence oriented cartoon films negatively affect child-
ren.
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6) Effects on studying, thinking and success: Television wants us to consume the
conservative packed reality. It negatively affects thinking and problem solv-
ing ability of children who do not internalize knowledge, don’t use other
sources of information and those who just skim information. Habit of long
hours of watching television creates weakness of extended boredom, playing
games and weak social relationship.

7) Effects on cultural values: Most of the television programs and cartoons be-
long to foreign sources. Therefore, children grow up with cultural values and
heroes of other cultures. This makes children feel foreign to their own culture.

8) Effect on native language degeneration: Television has relative negative ef-
fects on Turkish which is the most important expression and communication
tool. For example it is the use of Turkish in a poor, wrong and foreign way.
The evaluation of main heading as "Articulation disorders, incorrect use of ci-
tations, translation mistakes, emulation of foreign words, obscenity, slang
usage, spelling mistakes" in degeneration of native language in RTUK (2009)
is obvious.

What is Media Literacy?

Media literacy has a history of ranging up to the beginning of 20th century, as an
interest, study and discipline regardless of many emerging new concepts (Cortes,
2005). Media literacy is defined as written and not written formats (television, video,
cinema, advertisement, internet and etc.) access, solving, evaluation and ability to de-
liver messages. Thoman emphasizes not reading only media products of media lite-
racy that students study, at the same time, actions that necessitate obtaining effective
role in the production process (Aktaran; [nal, 2009).

Aims of media literacy: 1) to be a media literate one need to use media in a smart
and effective way 2) to possess knowledge of political bias of the media industries,
development, economic base and governing structure. 3) evaluate the correct know-
ledge of different sources 4) to be aware of the effects on media individuals and so-
ciety beliefs, attitudes, behavior and values 5) Build effective communication through
different media channels in a democratic way 6) Develop new communication con-
texts according the wants of community (Potter, 2001).

According to Yasemin (2007), media messages are created within economic, so-
cial, historical and aesthetic contexts and provide concepts of social reality of people.
From this point, as Binark and Bek (2007) note, media literacy, especially in the 1980s
in some states of the USA, have came along to help children and young people to be
more intelligent to protect them from negative messages of the media by being in-
cluded in the curriculums in the schools as a powerful concept. (Binark, & Bek, 2007).

When media literacy development in Turkey is examined, as a result of meetings,
report on ‘Sub-Working Group of Platform for Media and Violence Prevention” was
represented by non-governmental organizations and universities in 2004, and the
subject of Supreme Council of Radio and Television of media literacy was established
within the Ministry of state, of leading state institution in our country for the first
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time in 2003-2004 years. This report talks about the proposal, which was accepted
and agenda topic carried out on 22nd of May in 2004, in relation to providing educa-
tion to primary and secondary education course program in terms of media literacy
course, against the increase of violence and discrimination of representatives of na-
tional television establishment. Later on, RTUK, have started to maintain official con-
tact with the National Ministry of Education in order to include media literacy course
into the course program. As a result of these developments and two conducted stu-
dies by the institution, media literacy course was scheduled in 6, 7 and 8 classes of
primary education with total of 36 hours once a week (Altun, 2007).

Today, there are 11 TV channels broadcasting by satellite in TRNC (YYK. 2012).
TV broadcasting in TRNC, despite its legal organization, is not supervised in a prac-
tice of mechanism as it is by RTUK in Turkey. Frequency allocation being at the top,
especially in publications by the Supreme Broadcasting Board of unethical supervi-
sion of some applications still has many difficulties. TV channels in TRNC are trying
to overcome serious economic dilemmas facing the ads provided by local businesses.

Supreme Broadcasting Board, in May 2012 together with RTUK has signed the
protocol of the need to organize and start media literacy courses. Leading point of
the application of media literacy education is to adopt a manner of emotional and to-
lerant approaches, not the regulations of TV broadcasting, to provide media literacy
education concerns that might have a reasonable direction. The beginning of media
literacy courses in Turkey in 2006 is behind the beginning of studies carried out in
2012 in TRNC. Within the scope of the protocol carried out by YYK and RTUK, sup-
port provided for TRNC by RTUK was to give classes (YYK. 05.04.2012). There have
been mutual studies conducted by YYK and Ministry of National Youth and Sport
Education in TRNC in the ‘Department of Education’. In the academic year of 2012-
2013 it will be incorporated as a course in the curriculums. President of YYK has ex-
plained the following expressions in relation to this issue: “We believe that this
course will be important for our children’s media organs in providing appropriate
use of means of mass communication and appropriate functions of the internet, visu-
al and written, and especially the correct use of the internet as we are at a more wide-
ly used Internet age” (TAK. 06.02.2012). With this in mind, it is important to provide
media literacy courses, although it is late, carry out studies in related field and con-
tribute to media education applications by sharing the findings.

Aims of the Study

The aim of this study is find out the effects of television on children’s and young
people’s behavior and consumption reflexes. It is no doubt that television and cine-
ma are the means of media communication which are the most effective and attaina-
ble in terms of broad masses in our age. The subject of the effect of the most current
trends governing violence and consumption reflexes, relationship between people,
education of children and young generation together with models and communica-
tion methods created by television and cinema, is a long-term debate. This study is
intended to draw attention to the danger and the ways in which that the means of
mass communication affect young people. In addition, this study aims to study how
critical thinking approach can be developed through considering the core of visual
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media formed by the perspectives of the cinema. Besides, the study intends to illu-
strate the necessity of including media literacy course in the curriculum of National
Education in 2012 - 2013 in TRNC.

Method

Quantitative data were collected and the scanning model was taken as a basis of
this study. According to Karasar (2005), screening models are research models
aiming to depict a past or continuing situation as it is. The attempt, here, is made to
define the event that is subject to research under its own conditions, and describe the
situation as it is. In the general screening model, population that is made up of a
large number of elements and screening is carried out on the entire population, or a
group, sample or sampling taken from it. This study takes College students for this
kind of sampling.

Population and Sample

Sample group of this study is made up of 148 students attending Near East Col-
lege in Lefkosa in TRNC. The scale of this study was applied by reaching the stu-
dents from 6, 7 and 8 classes of Near East College. This study employed “a question-
naire designed to measure degree of the effects of image representation shown in tel-
evision on the primary education students from 6, 7 and 8 classes” developed in a
PhD study by Canan Birsoy Altinkas.

Research Instrument and Procedure

The questionnaire consists of three part, however only two parts were used in
this study. The first part of the questionnaire includes questions related personal in-
formation of the students; the second part of the questionnaire has 23 questions of 5
point Likert scale kind, intended to identify the extent to which television affects the
students. Reliability and validity of the scale is developed by Altinkas (2009). The re-
liability coefficient of this scale was found to be 0,94. After the results obtained, this
study’s reliability coefficient was found to be 0,822.

Data Analysis

In the analysis of the data, frequency, percentage, mean value and standart devia-
tion values are used. In addition to that t-test and variance analysis are applied with
the help of SPSS 17,0 package program. After variance analysis the p value is eva-
luated in order to determine whether a significant difference on groups statistically
exists or not.

Findings and Results

Table 1 shows the effects of images presented to the students according to the
students’ variable of watching television.
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Table 1
Effects of Images Presented to the Students According to Watching a TV Variable

N M
110 148 3,37
111 148 2,72
112 148 2,22
113 148 3,13
114 148 291
115 148 2,87
116 148 197
117 148 2,30

Explanation of the items is as follows:

(110) : It is seen that participants of the study sometimes enjoy talking next day af-
ter watching TV.

(111) : It is identified that the participants of the study sometimes get affected
from watching TV.

(112) : 1t is identified that the participants of the study occasionally take the cele-
brities they watch as example for themselves.

(113) : It is identified that the participants of the study sometimes prefer watching
TV than reading books. As a result, the participants spend their free time
watching TV.

(114) : 1t is identified that the participants of the study sometimes prefer watching
TV than going to museums. As a result, the participants spend their free
time watching TV.

(115) : It is identified that the participants of this study sometimes prefer watching
TV than drawing. As a result, the participants spend their free time watch-
ing TV.

(116) : It is identified that the participants of this study occasionally imitate the
outfits of the celebrities that they watch on TV.

(117) : It is identified that the participants of the study occasionally imitate the
way the celebrities talk on TV.

Table 2 presents the findings and comparison of the students” perceptions accord-
ing to gender variable:
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[
Table 2

Evaluation of the Students Perceptions According to Gender Variable

GENDER N % SD t df p Sifnificant
Female 65 2255 572 1.993 146 048 Difference
Male 83 20.74 5.27 p<.05

Significant change was identified from analyzing the t-Test presented in Table 2.
This change is in terms of female students. It was observed that female students (M
= 2.092) watch TV more that male students (M =1.84). As a result, female students
seem to be affected by image, messages and icons presented on TV.

It was revealed that largely, the students prefer foreign type of programs with a
percentage of 54.7. On the other hand, students who prefer watching local programs
remain at at 45,3. It can be said that import type of programs caught more attention
from the students.

The students preferences according to the variable of film types are as follows:
The students (57.4%) mostly prefer comedy types of films. 33.8% of the students pre-
fer adventure film types. Horror films are ranked third among the students prefe-
rences (32.4%). The students preferences according to the variable of gender is as fol-
lows: Female students (M=3.75) prefer romance type of films and (M =4.33) prefer
comedy type of films, male students (M =3.55) mostly prefer horror type of films.
Regarding cartoon films: participants mostly prefer cartoon comedy films. Male stu-
dents (M =3.56) prefer to watch cartoon films.

Discussion and Conclusion

In order to develop abilities to read the language of television and critical view of
scientific methods, there is a need to base upon cinema knowledge. It is relatively
powerful to develop critical approach related to TV and based on this to provide
education without considering explanation of visual and aesthetic cinema tech-
niques. However, since 1950s developed and developing countries have argued with
passion about directions in ideology or attitudes related to consumption of the effects
of TV. Television as a means of mass communication attracts attention in affecting
broad masses, alienating society by entertaining, and filling thinking and effective-
ness. Trails upon masses bring about harm in physical terms such as passivation of
people and society, transformation of society in quiet and consistent way (the most
known and widespread harm is obesity in people who stay in front of TV for long
period of time). In general, “Television”, through created TV stars and visual expres-
sion techniques (visual effects, sound, music, decoration, acting, camera angles, etc.)
adding fiction to reality as it wants is relatively an effective method of communica-
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tion. Desired individual within represented techniques can be turned into someone
who will be trusted by society, someone who will have value and behave according
to the desired form of broad masses.

In the context of media literacy course intentions, aspect of critical view which
will question invisible reality behind the visible reality, especially in student groups
and in general, should give insights in all facets of mass audience. Seriousness of sit-
uation necessitates to involve media literacy course not only be across the secondary
school students, but for all individuals of all economic and cultural levels, by taking
into account important time for spending in front of the screens. It will be useful to
drawing attention of political authorities and educational policies to educate broad
masses. Therefore, it is also necessary to connect means of mass communication to
the subject of the development of critical thinking for broad masses.

Revision of format types of different programs in these tools is inevitable in terms
of reaching the means of TV, radio and cinema for the broadest masses. Besides,
there is a need to step in for social responsibility projects and the formation of scien-
tific levels of broad masses, such movie type as “Kamu Spotu” the most effective one
with no argument in this sense. Being a part of visual media and different programs,
professionally debating on this subject and passing knowledge to the mass audience,
it is among useful methods.

According to the results of the questionnaire, as the responses show, the prefe-
rence is given to foreign programs and different cultures which thus have an effect
on children. It is true that, just as preference for foreign programs affect young
people’s cultural behavior, it negatively encourages consumption of goods in a glob-
al scale (fast food products as Mc Donald’s and other drinks).

Another finding of the study is that watching TV is ahead of other didactic and
social activities. This shows that children prefer voice and image instead of learning
by reading. At this point, Supreme Broadcasting Board that supervises TV broadcast-
ing should define time zone for watching TV for children and young people and
place critical thing education to that time by using these bands and supervision.

Besides, teacher training of educators, who will be teaching media literacy course
that will start in the TRNC this year, carry a great importance in this context. It will
be more productive if this course is taught by the people who have training in Cine-
ma and TV instead of graduates of Education Faculties. Unproductive results may
emerge if media literacy courses are taught by those who were not educated accord-
ing to narrative elements of cinema and aesthetic techniques.
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(Ozet)
Problem Durumu

Cagimizin en etkili ve genis kitlelere ulasan kitle iletisim araclari, kuskusuz sinema
ve televizyondur. Sinema ve televizyonun yarattigr modeller ve iletisim yontemleri,
genglerin ve ¢ocuklarin egitim, insan iliskileri, tiiketim refleksleri ve siddete egilimle-
rini yonlendirebilmektedir. Televizyon 6grenmeyi kolaylastirir ve televizyondaki
gorsel hareket cocugun dikkatini ¢eker. Bilginin daha kolay hatirlanmasiu saglar.
Ancak siirekli televizyon izlemek ¢ocugu edilgen kilip yaraticiligini engelleyebilir.
Gorsel efekt ve etkili miizik kullanimi basta olmak tizere, erken sayilabilecek bir do-
nemde televizyon, cocuklari etkilemeye baslar. Ornegin cizgi filmlerde iyi-kotd mii-
cadelesi ve sempatiklestirilmis siddet ¢cocugun kisilik gelisimini etkilemektedir. Tele-
vizyon ve sinema, tiiketimi hizlandirmakta, cinsiyet rol tanimlarini ve benlik algisiru
bi¢imlendirmekte, anne-baba ile olan iligkileri sekillendirmekte, siddet egilimini arti-
rabilmekte, okuma, diistinme ve basariy: etkilemekte ve kiiltiirel degerler ile anadili
tizerinde belirleyici olmaktadir.

Televizyon ve sinemay1 ¢ocuk egitiminde etkili kilmak ancak yetigkinlerin (6zellikle
de egitimcilerin) dogru yonlendirme ve mantikli simurlamalart ile miimkiindiir. Bu
baglamda medya okuryazarlig: one ¢ikmaktadir. Medya okuryazarlif ile amaglanan;
1) Medya okuryazari olmak, medyay: akilli ve etkili bir bi¢cimde kullanmaktir. 2)
Medya endiistrilerinin siyasi goriisii, gelismesi, ekonomik taban ve idari yapis: ko-
nusunda bilgi sahibi olmaktir. 3) Farkli kaynaklardan gelen bilginin dogrulugunu
degerlendirmektir. 4) Medyann bireylerin ve toplumun inang, tavir, davramslar ve
degerler iizerindeki etkisinin bilincinde olmaktir. 5) Demokratik bir bicimde degisik
medya kanallar: yoluyla etkili iletisim kurmaktir (Potter, 2001).

Medya okuryazarlig: derslerinin Tiirkiye’de 2006 yilinda baslamasinin ardindan 2012
yilinda KKTC de baslatilmas: yoniinde ¢alismalara gidilmistir. Yayin Yiiksek Kuru-
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lu'nun Radyo Televizyon Ust Kurulu (RTUK) ile yaptig1 protokol cercevesinde,
medya okuryazarliginin KKTC de okullarda ders olarak verilmesi kararlastirilmistir
(YYK. 05.04.2012). YYK ile KKTC Milli Egitim, Genglik ve Spor Bakanligi'na bagl
“Talim Terbiye Dairesi” bu yonde ortak ¢alismalar yiiriitmektedirler. 2012- 2013 egi-
tim ve ogretim yilinda ders olarak egitim programlarinda yer almasi saglanacaktir.
Medya okuryazarligs derslerinin verilmesi geg kalinmig olunmasina ragmen, konuyla
ilgili arastirmalarin gergeklestirilmesi ve sonuglarin paylasilarak medya egitimi uy-
gulamalaria katkilar saglanmasi ¢cok dnemlidir.

Arastirmamin Amact

Bu calismada amag, televizyonun ¢ocuk ve genglerin davrarms ve tiiketim refleksleri
tizerindeki etkilerini ortaya koymaktir. Ayrica, kitle iletisim araclariin zararlarimn
gencleri ne gekilde etkiledigini ortaya koymak ve medya okuryazarliginin nemine
dikkat ¢ekmektir. Bu calismanin bir diger amac ise, gorsel medyamn omurgasin
olusturan sinemanin perspektifinden yola ¢ikarak elestirel yaklasimin ne sekilde ge-
listirilebilecegini irdelemektir. Ayrica KKTC de 2012-2013 yilinda Milli Egitim prog-
ramina konmus olan medya okuryazarligi dersinin gerekliligini gosterebilmektedir.

Yontem

Arastirmada nicel veriler toplanmis ve tarama modeli temel alinmistir. Aragtirmanin
calisma grubu Kibris'ta Lefkosa ilcesinde bulunan Yakin Dogu Kolejinde 6grenim
goren 148 dgrenciden olusturulmustur. Yakin Dogu Koleji 6, 7 ve 8. sinuf ogrencileri-
ne ulasilmis ve arastirmanin olcegi uygulanmistir. Arastirmada Canan Birsoy
Altinkas'in doktora calismasinda gelistirmis oldugu ”Hk'ogretim 6, 7 ve 8. siuf 0g-
rencilerinin televizyonda sunulan imgelerden etkilenme derecelerini 6l¢meye yonelik
ogrenci anketi” kullamlmistir. Anket 3 boliimden olusmaktadir ancak bu ¢alismada
anketin ilk iki boliimii kullanilmistir. Anketin birinci boltimiinde kisisel bilgi sorular
yer almaktadir; ikinci boliimde ise 6grencilerin televizyondan ne derece etkilendikle-
rini belirlemeye yonelik 23 sorudan olusan 5'li likert tipinde bir cl¢ek kullanilmistir.
Arastirmann giivenirlik katsayis: 0.822dir.

Bulgular

Arastirma bulgularina gore, kiz 6grencilerin (M=2.092) erkeklere oranla (M=1.84)
daha fazla TV izlemekte olduklar gozlemlenmektedir. Bu sonuctan da anlasilacag:
tzere kiz dgrenciler, TV tarafindan sunulan, imaj ve ikonlarin agirhikl olarak etki-
sinde kalmakta ve sunulan mesajlardan daha fazla etkilenmektedirler. Annenin egi-
tim durumuna gore, ¢ocuklarin TV izleme siirelerinde herhangi bir farklilik ortaya
¢ikmamustir. Benzer sekilde babanin egitim durumuna gore de ¢ocuklarin TV izleme
siirelerinde anlamli bir farklilik ortaya ¢tkmamistur.

Calismaya katilan ogrencilerin cogunlukla yabanci program tiirlerini (%54.7) tercih
ettikleri ortaya cikmustir. Ogrencilerin tiir degiskenine gore dizi film tercihleri soyle-
dir: Ogrenciler, en fazla (%57.4 oraninda) komedi ttiriindeki dizileri tercih etmekte-
dirler. Bunu (%33.8) ortalama ile macera tiirii takip etmektedir. 3. sirada ise (%32.4)
ile korku tiirtindeki diziler tercih edilmistir. Ogrencilerin cinsiyet degiskenlerine go-
re dizi filmlerde “tiir” tercihleri asagidaki gibidir: Kiz 6grenciler dizilerde (M=3.75)
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ile macera tiiriinii tercih etmisler ve (M=4.33) oraninda ise en ¢ok komedi tiiriinii ter-
cih etmisler; erkekler ise (M=3.55 sonucu ile) en fazla korku tiiriinii tercih etmislerdir.

Tartisma ve Sonuc

Televizyon dilini okumanin ve elestirel bakis agis1 gelistirebilmenin bilimsel yonte-
minin, sinema bilgisine dayandirilmasi gerekliligi ortadadir. Sinemanin gorsel ve es-
tetik anlatim tekniklerini dikkate almadan, TV ile ilgili elestirel bir yaklasim gelisti-
rebilmek ve buna dayal egitim verebilmek oldukg¢a giigtiir. Calismanin genelinde ele
alindigy gibi, televizyon yarattigs TV yildizlari ve gorsel anlati teknikleri sayesinde
gercekligi diledigi gibi kurgusallastirmakta oldukca etkin bir iletisim yontemidir.
Medya okuryazarligt dersi baglaminda amaglananin; goriinen gercekligin arkasinda
goriinmeyen gercekligin sorgulanmasini saglatabilecek elestirel bakis acisini, 6zelde
ogrenci gruplarma ve genelde ise, izler kitlenin tiim kesimlerine kazandirabilmek
olmalidir. Durumun ciddiyeti bu noktada iken; medya okur yazarlig: dersini, sadece
ortaokul 6grencileri dlgeginde degil, toplumun her ekonomik ve kiiltiir seviyesinde
olan bireylerinin, énemli bir zaman dilimini ekran karsisinda gecirdigi saptamasini
da dikkate alarak yayginlagtirilmasim hedeflemek gerekmektedir. Siyasi otoritenin
ve egitim politikasini olusturan taraflarin dikkatini bu yone ¢ekmenin, genis kitlele-
rin egitilmesinde genis yarari olacaktir. Bu olgudan hareketle, kitle iletisim araclari-
nin da genis kitlelerde elestirel diisiincenin gelisimi konusunda devreye sokulmast
gerekmektedir.



